
Mr. Lube Continues 
Aggressive Expansion; 
Targets 12-15 New 
Locations in 2009
In a competitive and tight retail 
market, Mr. Lube is continuing to 
pave the way to achieve its strategic 
objectives of aggressive growth and 
national expansion.  

With six new locations to date in 2008 
and another two currently under 
construction in Chilliwack, B.C. and 
Ottawa, Ont, scheduled to be 
completed by year end, Mr. Lube will 
end the year with eight new locations 
across the country.     

“Over the next three years, Mr. Lube 
will be aggressively seeking new sites 
for expansion with plans to open 
between 30 and 40 new locations,” 
says Paul Healey, president and CEO, 
Mr. Lube Canada.  

“We plan to grow through three 
approaches: flagship stores (organic), 
acquisitions and partnership 
opportunities.” 

The desired demographics include 
urban centres with a population base 
in excess of 40,000 with above 
average incomes and newer vehicles 
within a 5-km radius.

Key site considerations for a flagship 
store include a pad size ranging 

between 10,000 sq. ft. – 20,000 sq. ft. 
situated on or within close proximity 
to major retail and shopping centres.  
A standard three bay Mr. Lube facility 
is 1,800 sq. ft. with a full basement.

Typical deal structures include land 
lease, lease with tenant 
improvements or a turnkey agreement.  
The lease will be executed by the 
franchisor, Mr. Lube Canada.   An 
initial term of 20 years is desired with 
two or three 5-year renewal options. 
Mr. Lube will also consider purchasing 
properties.  

Founded in 1976, Mr. Lube continues 
to provide warranty approved 
automotive services with no 
appointment necessary.  Its locations 
continue to show positive results with 
existing store sales consistently 
increasing over the last five years 
above market performance.  With 
almost 100 locations across the 
country, the company is poised for 
continued growth in 2009.

For leasing inquires in western 
Canada contact Gordon Walker at Mr. 
Lube Canada, Suite 110-725 Eaton 
Way, Delta, BC  V3M 6S5  1-877- 334-
2323 x 3339; E-mail: gwalker@
mrlube.com

For leasing inquiries in Eastern 
Canada contact Glenn Fisler at Mr. 
Lube Canada, Unit 4-3535 Laird Road 
Mississauga, ON L5L 5Y7 1-800-667-
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Olsen Europe Plans for 5 - 7 
Sites in 2009; Targets Major 
Fashion Oriented Regional 
Shopping Centres
As part of its growth strategy, Hamburg, 
Germany-based fashion retailer Olsen Europe 
is looking to add five to seven new sites in the 
Canadian marketplace for 2009. 

With its newest store opening in downtown 
Oakville, Ont., the company brings its total 
number of Canadian locations to 15 
freestanding stores and 33 boutiques.  

Sites typically require 1,000 sq. ft. as 
freestanding in-lines in major fashion-oriented 
enclosed malls, nationwide.

Founded in 1901, Olsen Europe has grown to 
become the largest knitwear company in 
Europe.  Since its Canadian debut in 1983 the 
brand has developed a strong following, 
providing European styling, classic looks, 
superior quality and a trend-right colour 
palette.  The brand is targeted toward fashion-
forward, upscale, 35+ women.  Olsen is sold in 
over 42 countries and worldwide sales for 2007 
exceeded $500 million.   

For leasing inquiries contact Catherine Conte at 
Marino/ Center Court Locations Ltd., 208 Evans 
Ave., Toronto, ON M8Z 1J7 (416) 767-8865 x 
225; E-mail: cconte@marino.ca.

www.olseneurope.com

BarBurrito Targets GTA; Large 
Anchored Plazas & Food 
Courts in Major Regional 
Malls Ideal
BarBurrito, a quick service Mexican grill 
operator, is a three store restaurant chain 
currently operating in the Toronto and 
Markham, Ont. areas with plans to add more 
locations.

Nicholas Hirschler of Ariston Realty Corp. says 
the company is looking to expand by seeking 
several new locations in the GTA. 

Preferred sites are plazas with a large anchor 
and food courts in major regional malls.  Inner 
city streetfronts with high pedestrian traffic 
will also be considered. 

Typically, locations range from 1000 sq. ft. - 
1,500 sq. ft. 

For leasing inquiries contact Nicholas Hirschler 
at Ariston Realty Corp., 2489 Bloor Street 
West, Suite 200, Toronto, ON M5S 1R6 	
(416) 968-0800 x 410; Fax: (416) 968-6998; 		
E-mail: mick@aristonrealty.com

www.barburrito.ca

Dunkin Donuts Eyes End-Caps, 
Kiosks in Malls, Freestanding 
Pads with Drive-Thrus & Non-
Traditional Locations
Dunkin’ Donuts is currently in negotiations 
with three territory developers, two in Quebec 
and one in Toronto, says Dunkin’ Donuts 
director of Americas, Kia Karimi.

Its business model is fuelled by territory 
developers, typically equalling ten locations per 
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territory developer.

Karimi says territory developer opportunities 
for all Canadian markets and provinces are 
welcomed, although there is a focus on the 
Quebec and Ontario markets.

Locations range from 1,400 sq. ft. - 1,800 sq. ft. 
ideally as end-caps or freestanding pads with 
drive-thrus.  Non traditional locations and 
kiosks in malls occupying 450 sq. ft. are also 
sought.

Approximately 40% of Quebec Dunkin’ Donuts 
locations are owned and developed by Couche 
Tard while the remaining 60% are franchisee-
driven.

For leasing and franchise inquiries contact Kia 
Karimi at Dunkin’ Donuts, 130 Royall St., 
Canton MA 02021 (514) 448-1322; 		
E-mail: kia.karimi@dunkinbrands.com

www.dunkindonuts.com

Great Canadian Oil Change 
Aims for 10 Sites in 2009; 
Nationwide Ops Wanted; 
Focus is Ontario
Great Canadian Oil Change’s expansion 
strategy calls for a minimum of 10 sites by the 
end of 2009.

The company is “anxious to do deals,” says 
Lindsay Marj of ReMax Real Estate.

The company is looking across Canada but its 
focus is the Ontario market.  In fact, a couple of 
sites are being negotiated in the province.

Locations range from 800 sq. ft.– 1,650 sq. ft. 
on busy streetfronts.

Freestanding pads and/or out parcels in plazas 
and malls are wanted.  One to three bays are 

required.

Great Canadian Oil Change upholds a corporate 
covenant and is willing to source and secure 
sites before a franchisee is signed.

The company primarily partakes in fluid oil 
change rather than automotive or mechanical 
operations.

For leasing inquiries contact Lindsay Marj at 
ReMax Real Estate, 3700 Steeles Ave. W., 
Woodbridge, ON L4L 8K8 (416) 709-7653, x 
246; Fax: (905) 856-9782; 				 
E-mail: lmarj@trebnet.com

www.gcocltd.com

Ten Ren Tea Focuses 
Expansion on Enclosed 
Centres; Negotiates Two 
Toronto Sites
Ten Ren Tea, a retailer specializing in 
specialty teas and related accessories, will 
open its eighth location at Toronto’s Fairview 
Mall this month in a 725 sq. ft. space near the 
centre’s entrance, says manager Monica 
Chang.  

Moving forward, the company is hoping to add 
another two locations both in and around the 
Toronto market; negotiations are taking place 
in this market.

Locations ranging from 600 sq. ft. - 1,200 sq. ft. 
are acceptable, the larger format 
accommodating seating; however, Chang says 
800 sq. ft. are ideal. 

Its existing locations are situated in strip malls, 
Asian retail centres, and enclosed shopping 
centres; however, the company will concentrate 
its expansion in enclosed malls.
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Ten Ren Tea has one location in Calgary, one in 
Vancouver and Richmond and the remaining in 
Toronto and the GTA.

For leasing inquiries contact Monica Chang at 
Ten Ren Tea, 310 Alden Rd., Markham, ON L3R 
4C1 (905) 305-0165; 				  
E-mail: monica@tenrentoronto.com

www.tenrentea.com 

CashMoney Targets Toronto, 
Calgary & Edmonton; Strip 
Malls and Freestanding Pads 
Wanted
CashMoney, an alternative retail financial 
services centre, is aggressively seeking 
expansion, says vice president corporate 
properties Randy Preston.

A new location recently opened at Queen and 
Bathurst Sts. on November 24 and additional 
sites are being sought in Toronto, Calgary and 
Edmonton.

Preston adds, negotiations for additional 
locations are taking place.

Venues typically range from 1,000 sq. ft.- 1,500 
sq. ft. 

Strip malls, freestanding pads and streetfront 
locations with ample parking, good signage 
and visibilty are wanted.

Five or ten year leases are preferred.

Last year, CashMoney took over all franchise 
locations; there are currently 101 corporate and 
three franchise locations.

For leasing inquiries contact Randy Preston at 
CashMoney Cheque Cashing Inc., 55 Spectrum 
Way, Suite 31, Mississauga, ON L4W 5A1;		

(416) 697-7700 (Cell); Fax: (905) 602-1902; 		
E-mail: rpreston@cashmoney.ca

www.cashmoney.ca

 
Kanda Optical to Open 7th 
Location; Targets Markham & 
Scarborough, ON; Enclosed 
Malls or Strips Wanted
In 2008, Kanda Optical opened two new 
locations, both in Brampton, Ont., bringing the 
company’s store count to six.

A seventh location is scheduled to open in 
Richmond Hill, Ont. this December or January 
2009, says president Ashwani Kanda.

He adds the company is looking for sites in 
Markham and Scarborough, Ont. 

Locations average 1,200 sq. ft. in enclosed 
malls or strip plazas.

Ten year leases with an option for two five year 
renewals are wanted.

Kanda Optical sells frames, sunglasses, contact 
lens, specialty lenses, accessories and eye 
exams as an ophthalmologist is on location.

For leasing inquiries contact Ashwani Kanda at 
Kanda Optical, Richview Square, 250 Wincott 
Dr., Toronto, ON M9R 2R5 (416) 241-1958; 		
Fax: (416) 241-4769;

E-mail: info@kandaoptical.com

www.kandaoptical.com
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Accessory Specialist Ardène 
Opens at St-Laurent’s Place 
Vertu; Malls & Power Centres 
Wanted Nationwide
Ardène opened another concept store, 
combining fashion and accessories, at Place 
Vertu in St-Laurent, Que. last week, says 
Oberfeld Snowcap’s Manny Labranche.

Locations range from 1,500 sq. ft. - 8,000 sq. ft. 
in malls or power centres.  Additional 
opportunities nationwide are sought.

Ardène sells a variety of fashionable items 
from belts, scarves, handbags, make-up, 
jewelery, footwear and hair accessories among 
other trendy trinkets geared to tweens, teens 
and young women.

For leasing inquiries contact Manny Labranche 
at Oberfeld Snowcap, 8000 Boul. Décarie, Suite 
290, Montreal, PQ H4P 2S4 (514) 738-4330; 	
Fax: (514) 738-1772; 				  
E-mail: manny@oberfeldsnowcap.com

www.ardene.com

 
Fabricland Seeks Relocations 
in Southern-ON;  Targets New 
Sites in Oakville & Brampton, 
ON
Fabricland is looking for relocations in east 
Scarborough, the Bowmanville to Cobourg 
corridor and Collingwood, Ont., says Lynn 
Smith of Westdale Properties.

She adds, new sites are also sought in Oakville 
and north Brampton, Ont.

Locations require 10,000 sq. ft. – 11,000 sq. ft. 
and the company is very flexible in real estate.

This destination-to retailer will consider five or 
ten year leases.

For B.C. to Ontario leasing inquiries contact 
Lynn Smith at Westdale Properties, 440 
Adelaide St. W., Toronto, ON M5V 1S7 		
(416) 703-1877; Fax: (416) 504-9216; 		
E-mail: lynns@westdaleproperties.com

www.fabricland.ca

2-4-1 Pizza Targets Strip 
Malls, In-lines, End-Caps & 
Streetfronts; ON Continues to 
be Expansion Focus
In the fourth quarter of this year, Ontario-based   
2-4-1 Pizza opened five new sites in and 
around the Toronto area, says executive vice-
president Dan Lepidas.

With existing locations in Ontario, 
Saskatchewan and (one in) Manitoba, the 
company is enthusiastic to open sites in these 
territories; however, its home base continues to 
be the focal point of growth.

“Ontario is very important to us,” says Lepidas.

Locations require in and around 1,000 sq. ft. as 
in-lines in strip malls, end-caps or streetfronts 
are sought.

The company generates sales by online 
ordering, phone ordering, take-out and grab n’ 
go.

For leasing inquiries contact Dan Lepidas at 
Coffee Time, 77 Progress Ave., Toronto, ON 
M1P 2Y7 (416) 288-8515 x 240; Fax: (416) 288-
8895; E-mail:  dlepidas@coffeetime.ca

www.241pizza.com
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Take Note:

Important Note from your Editor:

Monday Report has been working hard to create a new 
comprehensive design and layout that will give you the information 
you want, at a glance, as well as the traditional Monday Report 
articles. You can expect to receive the new format in January 2009. 
To see a preview of the new format, please contact your editor at: 
(416) 764-1462; E-mail: romina.sestito@mondayreport.rogers.com

The much anticipated rollout of Brooks Brothers in the Canadian 
market will kickoff with three confirmed openings.  The first location 
will occupy 10,000 sq. ft. and be positioned on the streets of Alberni 
in Vancouver, slated for this coming April 2009.  A second location 
will open in Toronto at Royal Bank Plaza.  The 17,000 sq. ft. space is 
scheduled to open its doors in September 2009.  Lastly, a third 
Brooks Brothers store will open in Calgary at the Calgary Eaton 
Centre in April 2010.  The 20,000 sq. ft. venue will occupy three 
levels.  Monday Report is poised to deliver you the information in 
regard to additional store openings when it happens, as it happens.

www.brooksbrothers.com
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